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R1: Thé Startup Owner’s Manual: The Step-by-Step Guide for Building a Great Company written by

Steve Blank and Bob Dorf, published by K & S Ranch ISBN — 978- 0984999392,

R2. The Lean Startup: How Today’s Entrepreneurs use Continuous Innovation to Create Radically
Successful Businesses written by Eric Ries, published by Penguin UK, ISBN - 978- 0670921607.

R3. Def and: Creating What People Love Before They Know They Want It written by Adrian J.
Slywotzky With Karl Weber, published by Headline Book Publishing, ISBN —978-0755388974

R4. T|1 Innovator’s Dilemma: The Revolutionary Book that will Change the Way You do Business
written by Clayton M. Christensen, published by Harvard business, ISBN: 978- 142219602.
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